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University of Tsukuba B Arch. Tsukuba, Japan

Published Work
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Project / Client (Selected)
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University of Tsukuba MFA (Graphic Design)

91 92 93 94 95

m [talia’s cup Design Competition, Third Prize Abitare, no; 300

Rhode Island School of Design MFA (Graphic Design)

m Excellence in Degree Project Architectural Association of Japan, Tokyo
® Dynax Student Architectural Design Award Shinkenchiku 2-94
m The ADC Annual 1995 Tokyo, Japan
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® The Type Directors Club Annual 16 New York, NY
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Houghton Mifflin Co., Boston, MA

Tad Hara is a native of Japan. He received a BFA in

Architecture from the University of Tsukuba. From 1995 to

1997, he studied graphic design in the MFA program at

Rhode Island School of Design. While working under the

direction of Professor Thomas Ockerse his central focus

was design methodology and information visualization.

Currently he is the director of Experience Group at Dentsu

eMarketing One, Inc. in Tokyo, pursuing interdisciplinary

problem solving.
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m American Graphic Design Award New York, NY
m Metropolis New York, NY
m Metropolis New York, NY
m Web Site Design Tokyo
Web Designing Tokyo m
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Houghton Mifflin Math Textbook

Sussman/Prejza and Co., L os Angeles, CA
marchFIRST Inc., San Francisco, CA

ISID Deloitte Inc., Tokyo
Dentsu eMarketing One, Inc., Tokyo

Times Center Associates

Hollywood & Highland
Riverwalk Kitakyushu

Apple Computer / Pixar Animation

—— San Francisco Film Society www.sffs.org

DENTSUmarchFIRST Inc., Tokyo

Dentsu Inc. www.dentsu.com ———
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Advertising Museum Tokyo www.admt.jp

NTT DoCoMo www.nttdocomo.com

Ricoh, Inc. www.ricoh.com



